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No. of Questions: 50 

1rRf'ClI'h:i$C1 : SO 

Full Maries: 150 

A:150 

Note: (1) Attempt as many questions as you can. Each question carries 3 
(Three' marks. One mark will be deducted/or each fneorrect 
answer. Zero mark will be awarded for each unattempted 
question. 

31flr<nrfOffi m q;) ~ q;'f.I ~ 'lI'«'I <lit. ~ '!WI 3 ( <f\;r ) aiq; ~ f. 
Jlr4i1i 71Mrf ~ ~ ~ ~ • ~ ,,11<1'11' ~3i:J"fl:d '!WI ~ 
liNd 'Ii l'F1 irrr. 

(2) If more than one alternative answers seem to be approximate to 
the correct answer, choose the closest one. * _Offi ~'lif~'Ii o;R.m o;R fI; f.r<g >«fu! m. \it f1'1icdQ ~ o;R 

~. 
01. When all the Colours of spectrum are absorbed by a surface creates: 

(I) Yellow (2) Black 

(3) Red (4) White 

"'" ~ fI; <1m -M f'i:r;B\ mr.r &iT! ·'\1'I~I.r'm q;'<: ~ ,.m t "" flr.ffi1R~d it 
~ q,'f., -M 'FIffi t ? 

(1) ~ (2) "ifil<'IT 

(3) <'fR'f (4) ~ 

02. Terre- Verte is a : 

(I) Target (2) Terra-Cotta 

(3) Transfer Paper (4) Colour 
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~ -~ f.p;j -q -« q<ji t ? 

(1) GRlg 

(3) ~I"<l'!>{ ~ 

(2) w-<!iRJ 
(4) 'l><'R 

03. Major source of income of Advertising Agencies is : 

(1) Retainer Fee (2) Production Cost 

(3) Commission on Space & Time(4) Research 

({6C1W$f->il l v;Ji"<l1 q,'t 31TlI "" ~ Wo f.p;j -q -« q<ji t ? 

( 1 ) fWR '!fm (2) li\CS'ffl 1 <nTR 

(3) if;1jj~11 31R m ~ <WI (4) m 

04. Hands, Arrows, Rectangles, Triangles or Line of Types can be "sed 
as: 
(1) Contrast 

(3) Direction 

(2) Caption 

(4) Division 

~ iii mOl, W:, 31TlI<I, flI,!:!"! 'l1 ~ "" ,wil'i f.p;j -q -« fq\~il> .,.. it ~ 
",n:rif;m t ? 

(1) if;1~le 

(3) CSI'-<,*~11 

(2) ~ 

(4) fs,il<i!1 

05. A type face of 12 Pts. Will measure approximately: 

(1) 1/6<hofanlnch (2) 1/IO<hofanlnch 

(3) 1/5<hofanlnch (4) 1/8<hofanlnch 

12 «!iRB iii ~ ~ iii m'f qi\ 'W1 <'f'1<rT ......... "R" tTtft ? 

(1 ~"R" "" 1/6 or (2) ~"R" "" 1 / 10 qf 

(3) ~"R" "" 1/5 qf (4) ~"R" "" 1/8 qf 

4 
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06. When the off-set printing is done with paper fed through Paper Role: 

(I) Dry-Offset (2) Auto-Offset 

(3) Running-Offset (4) Web-Offset 

;;r.l ~ m ~ m»:fq il ~ ~ il; mOl 3U4>ill erfttT ,.;t ;;mil f <it <i'! "'~(1ltft 
f ......... ? 

(1) m-31I4>ill 

(3) 00-31I4>ill 

(2) 3l1it-31I4>ill 

(4) ~-31I4>ill 

07. Equal distant vertical and horizontal guide lines for making page lay· 
outs: 

(1) Grid 

(3) Galley 

(2) Graph 

(4) Format 

iM -z't :mac ~ il; fffi< W!R ~ ,.;t (1'4'*1. ~ ~ ~ mfI<liil(1Hll f 
...... I 

(1) m 
(3) i\<'t 

(2) J!11!i' 

(4) ~ 

08. First priniting press brought to India was: 

(1) Off-Set press (2) Letter-Press 

(3) Lithography Press (4) Gravure Press 

'Ij]«! ij "ffi'lT '!'IT ~ flfVl i'ic; i'lL.. ............ I 

( 1 ) 3Il1f>' ildt~ ( 2 ) #R.<: m. 
(3) Wioi1QI'l>l m. (4) ~ m. 

09. Words coming from mouth of a person in an illustration: 

(1) Voice (2) Action 

(3) Balloons (4) Bubbles 

5 P.T.O. 
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ll;'O ~<iH{¥H if mit oqft!; iI; "!I13' ~ am!! t31T ~ mm t : 
(1) ~ (2) f.!;<rr 

(3) ~ (4) ~ (~) 

10. An impression to break the grain of paper for easy folding: 

(1) Cut-out (2) Cut-flush 

(3) Impression 

(1) ~ 31TOG 

(3) • ..ulii'i 

(4) Creasing 

(2) ~ 'R'm 

(4) ",lfoi'l 

11. A rough natural edge of Hand made paper : 

(1) Un-cut Edge (2) Deckle Edge 

(3) Die-cut Edge (4) Rough Edge 

m<! AfiIlf ~ iI; ~ ~ f<Ii'n't q;) f.r"I if ~ ~ .,.;~H ? 

(1) 3F!~~ (2)~~ 

(3) ~~~ (4)~~ 

12. One side of a paper: 

01 Side 

(3) Face 

~ iI; ll;'O aiR iI; iffi q;) m ~ I 
(1) ~ 

(3) ~ 

6 

(2) Page 

(4) Surface 

(2) ~ 

(4) ,"{q,," 
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13. Screen completely etched from the highlight area of an illustration: 

(1) Drop out (2) Drop Down 

(3) Tone Down 

(1) ~ 3'Iffi 

(3) iR~ 

(4) Lighter tone 

(2) ~~ 

(4) ~iR 

14. Who made Common Man in cartoons: 

(1) Pran 

(3) Vijayan 

(2) R.K. Laxman 

(4) Ravi Shankar 

mR W11"'1 3l1Gtit <nT ~ if iA'P!T ? 

(1) mvT (2) 3lRo ~o ~ 

(4) {fq~iq;{ 

15. Size of a layout of news paper is measured in : 

(1) Inches (2) Column Cms 

(3) Pica (4) Quads 

tWill( '13! if <'I 3'Iffi ~ 3W6R <nT f.!l'! if ~ ~ "'If'IT OW!! t ? 
(1) ~ (2) 'Im'fI'I ij'i!llili!H 
(3) ftIq;f (4) ifOII(\i 

16. Higher the numher of DPI, clearer the detail: 

(1) True (2) Depends on printer 

(3) Not on Coarse paper (4) Not True 

7 P.T.O. 
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(1) "WI< 

(3) <l>'R:I """"' 'R -;fflf 

(2) ~ 'R 3l1'lIR<l 

(4) "WI<-;fflf 

17. Writing on walls or similar surface: 

(1) Calligraphy (2) Typography 

(3) Graffti (4) Scribbling 

~ 'R "lIT -a<i\ m ~ <R'! 'R r"'<lI~1 <1>6<11<11 t 1 

(I) wri 
(3) ~Ifl:ha 

18. One GB (Gigabyte) is equal to : 

(2) C:1$<iI~Iq,l 

(4) @il$roi'l 

(1) 2000 MB (2) 1000 MB 

(3) 1500 MB (4) 1024 MB 

T.!;'F>" oil 0 oft 0 (firn ~)f.!>:;! if ~ r~~4; W!R i ? 

(I) 20001l:"! oft (2) 10001l:"! oft 
(3) 15001l:"! oft (4) 10241l:"! oft 

19. FoUowing is a kind of Formatting an image: 

(1) JPEG (2) JPES 

(3) PEGS (4) EGGS 

T.!;'F>" ~ qij 'liRQrj'l qij T.!;'F>" ~ H""1r",r<ll<l if ~ <!'U i ? 

(I) ~ 1ft "$ oil (2) ~ 1ft p:~ 

(3) 1ft "$ oil ~ (4) "$ oil oil ~ 

8 



20. Levigator is used in : 
(I) Lithography 
(3) Digital Photography 

(2) Gravure 
(4) Plate Making 

f.r"! l! ~ flf;Wl' H<iI~2{ "" aqzii'l ~ t ? 

( I ) ft:rolla I '1>1 (2) lIfO!!.< 
(3) f;:f.,at1 .milal'l>1 (4) ~ iffii;7J 

21. Which is Dot in the category of print production: 

(I) Typography (2) Photo engraving 

UP/256f1 

(3) Colour decision (4) Reproduction of a layout 

22. 

23. 

R"'1f<'lf@d l! ~ fliG a<'lI<;'1 M l! W t ? 

(I) ~ lIf1!>'t (2) 'lftit 1l:'I ~ 

The largest group of Type face is : 
( I) Script (2) Raman 
(3) Italic (4) Expanded 

~~,,"~or.sr~t : 
( I) fts!>c<! (2) Ull'I 
(3) $~f<1'" (4) "\"!iffi ~ 

The term "Audience~ focuses on : 

(I) The number of people contacted through media 
(2) Circulation in a specific region 

(3) Judgment by door to door survey 
(4) Personally contacting consumer 

9 P.T.O. 
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'lG 3llfs'HI ~ 'R ~ 6R'RIl ~ ? 

(1) ~ <tt ~ f;r:ffi <ilfs~1 if; '11"'1'1 ~ WX!li; f<i;qT lJ'II 

(2) flI>m f<m"<I ar,r if <i;m 

(3) <H<JiJl <;{ql<ii ~ IDU f.!uf>< 
(4) O'I>i'ImT ~ "'IF""lct WX!li; 

24. The limitation of news papers as an advertising media is : 
(1) Good Reproduction (2) Colour 

(3) Size (4) Short Life 

f.{4q{~I;;R1'1 41fMI if; ~ if {I'IIi1R -q;{ '1>1 WIT iMii1lffl ~ : 

(1) ~ ~'1"«II<;'1 (RsnSil'IH) 

(3) 3lT'I>R 

(2) "M 

(4) ~"ii1W!i 

25. Magazines which are bought and read chiefly by those who buy prod
ucts for their own use are called : 
(1) Professional Magazines (2) House Magazines 

(3) Consumer Magazines (4) Trade Magazines 

qf~if;ltf ~ 'l'9'ffi: m IDU ~ ll:'i ~ "ITffi ~ ~ ::1«11<;1 'lit a:t'f.I ::Iq<i1,"ti 

"Hl<;~ t if;~Mlffi ~ : 

(1) "'I<,!{llrH; qF~if;ltt 

(3) O'I>i'ImT qr~if;ltt 

(2) ~ilq>iI'n qf~if;11l: 

(4) "&!T'I11: q r~ if; Ill: 

26. Coupons used as a sales promotion device are: 

(1) Price Reduction (2) Added to Price of Product 

(3) Ineffective (4) Price Increases 

10 
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~ slllil~1'1 f~ctl$~ 'i\; <"'l i\ ~ f<I;1!, 7Jii ~ ~ : 
(1) 'i"" i\ q;,j\ (2) ~ 'i\; TJ:"'l i\ ~ 
(3) '>!lI'llct~lI<.'ll (4) 'F'l i\ <f.i; 

27. In Advertising "Billing" refers to : 

28. 

(1) Companies charge their clients 
(2) The manner in which the companies charge their clients 

(3) Amount a media representative charges its client 
(4) Amount of advertising placed for clients by an agency 

.. .., ,"'"""'-, ~~. ~ ~ 0 

,Qi\tIQ'1 ~ ''l'''''' '''''''' "G''l<! 010' " , 

(1) ij;1l41l a:rR ~ il ~ q;'ci\ ~ 

(2) ~ f;;mii ij;1l411 .>r<f.I ~ il ~ q;'ci\ ~ 

(3) >mTfu 1J!.l' 4lfMI >lfuf.If'l1ffi1 aWt ~ il ~ 'lmIl ~ 

(4) 1J!.l' I(.I~ 1ffi1 ~ 'i\; ~ Q%ct~Gn;f-<i'1 <6\ '1'1(IF.i1 

A blanket cylinder is used in : 

(1) Silk screen (2) Off-set 
(3) Die Embossing (4 ) Gravure 

1J!.l' ~ f<1f<'l",H ~ ~ iIToT ~ ? 

(1) fu<;q;~ (2) ~" 
(3) ~ !!!4lf(i'1 (4 ) 1taR 

29. Is the silk screen possible on a cylindrical surface: 
(1) Possible (2) Not Possible 

(3) Not possible in India (4) Possible in USA 

11 P.T.O. 
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"'" ~ ~ ~ ~ct11q;R <rct '1\ _ ~ ? 

(1) _ (2) _"1lff 
(3) ~ if _ "1lff (4) 'i ~ '< if _ 

30. A famous advertising man known for his Public Service Advertising: 

(1) Joe Khanna (2) Tara Sinha 

(3) Pradeep Sarkar (4) Aleyque Padamsee 

~ ~ QY;'IW$f.;j·1 cqfu;;;iT 31'l'iI. ~ QY;'IW$M'I iii fW1. 0lT'!T ~ t 
(1) ~ w-;rr (2) <rm ~ 

(3) ~ \i{q;R (4) ~ qC;q~ 

31. Before taking a print of litho stone, we spread: 

(1) Gum (2) Linseed Oil 

(3) Water (4) Turpentine 

fur,," ~ ~ fiR: <¥l iii 'i"i ~ ~ ~ : 
(1) 1ifG (2) rn m 3Wlct 

(3) 'lRl (4) tlR411 

32. Sharing of meaning betV.leen sender and receiver is : 
(1) Advertising Activity (2) Communication 

(3) Process of sending message (4) Transferring 

(1) QY;'Iw$f.;j'1 flo'Il 'IK'Il'i 

(3) ~ W!uT 'lit ~ 

12 

(2) <fim 
(4) ~111'<1{UI 'IWIT 
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33. Generally Planning of an Ad. Campaign depends upon: 

(1) Consumer Research (2) Setting Objective 

(3) Demographics (4) Life Style 

fcI~lq1 "1iI':flli~ <l>'t <fr;r;rr m<I: ~ 'R 3'IT>lfuI mm t ? 

(1) ~OffiI;r ~ (<;;""i'H lWif) (2) 00 3tloJif<RQ 

(3) g,"~IN>iiffi (4) ~ M (~~ ) 

34. All of the following are the function of Illustrations except: 

(I) Attracting and selecting the desired audience 

(2) Making the message believable 

(3) Doing the main selling job 

(4) Communicating the relevant advertising idea 

f<f;Ii1i1> 3tfufhf> WI ii iI ".jj f,;;rJr (.<1~~11) <l>'t "lIfu;<n t ? 

(1) ~ ~att q;r <r:R 1J,Ci 3l1<;;fiid q;BJ 

(2) fli '/lIt! :fill ~ 0f!AT 

(3) '.P9'! flilIi'I -q;p:f q;BJ 

(4) r<l~lq1 ~ Ii1l<!f.orn f<RR q;r *'m: 

3S. Bill Gates in connected with : 

(1) Films (2) Politics 

(3) Advertising (4) Computers 

~ ~ ~ Ii1l<!f.>riI t ? 

(1) Jil;.,.Il'l (2) {I<;t=ilRl 

(3) f<l'IIQ1 (4) "'''1''' 

13 P.T.O. 
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36. An input device moves the cursor on the screen: 
(I) Joy Stick (2) Stick 

(3) Mouse (4) disk 

~ -m ~ fMI~~ ~ 'l1: o;m <lit 'ffi1<IT ~ ? 
[1) -;;qp:j ~ [2) !WI; 
(3) ~ (4) Jm:q; 

37. Multimedia is : 

[I) Water & Oil mix (2) Visual & Sound 

(3) Negative & Positive (4) Hardware & Software 

11<,<'1<1'1 F <; 'n f.FI i'I ~ '<'ll i ? 

( 1) -qr;ft ai\1: ~ ~ (2) ~ll.'i"IOl:! 
(3) ,,,,1(1,,",,,, ll.'i ~",I(I,,",'" (4) 6Ii~'R ll.'i ~1<Ri\~{ 

38. Gum Arabic is used in : 

(1 ) Lithography (2) Col\ography 

(3) Relief printing [4) Collagraphy 

'1'1 aTtf<riIi "'liT aq<l\'1 ~ mm i ? 
( I) rnollQI4>l (2) il.,)QI4>l 

[3) f(<illq; fl!fVT (4) "'~"'tlQI4>l 

39. What helps colours to fit their correct relationship in printing: 

(1) Proof (2) Registration Mark 

(3) Rule (4) Setting 

fl!fVT i'I a:rR -m't rna <lit _ <m iI; furit ~ <lit 1%ml ~~I'1dl fi:Imit i ? 
(1) 'l'" (2) (f"'~~I'1l!f<i; 
(3) f.!'Iq (~) [4) ~ 

14 



40. Amitabh Bachan did modeling for: 

(1) Rymonds (2) Park Avenue 

(3) John Miller (4) Reid and Taylor 

aWrnT'l ~ 'it fq;'l<1> ffi1l: 'lisf<.'i'l ~ ? 

(1) (I$'i.~~ (2) 'II<f; 1I.O'Pi 
(3) O!R fl:r.R (4) -us- "QYS Zffi 

41. Vodafone has taken which company: 

(1) Hutch (2) Nokia 

(3) Reliance (4) Airtal 

<iI:$1 q, 11 'it fi.!rt! q;tIl'ft q,'\ ffi!lT ~ ? 

(1) ~ 

(3) fl:<1I~"\1 

(2) l1fq;~1 

(4) 1l;amor 

UP/256/1 

42. Shahruk Khan and M.S. Dhoni appeared together in ad. of: 

(1) Sony (2) Kelvinator 

(3) Videocon (4) LG 

~1~"'<Si llIR v:<i 1l;l1o ~o oiRt fq;'l<1> f<1i;tlq1 i! 11:'1> mOl ~ f<::it it ? 

(1) m (2) <1>f0'l~<!( 

(3) <1lr.s~l"'l1 (4) 1l;<1";;ft 

43. Headline must: 

(1) Be included in every Ad. 

(2) Not be included in TV Ad. 

(3) Not necessarily be included in every Ad 

(4) Be less than eight words to be effective 

15 P.T.O. 
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~~~~~? 

(1) ~ f'1"nQ'1 1'( ~Mf<i1~ m 
(2) ito<i\o f'1,nQ1 1'( -;r,ft ~lIfi:I('I m 
(3) ~ f'1'l1IQ'1 1'( ~Mf<i1~ m 3Wl~~'l> -;r,ft 
(4) AAICI'l>I<l m't ~ ~ 3IlO ~ ~ 'fi'I m 

44. ASA stands for: 

(1) American Statistical Association 

(2) American Standard Association 

(3) American Soldiers Association 

(4) American Scientists Association 

ASA fM'l>1 m8J'<f \«'l ~ 

(1) 3liHl:'l>'1 ~fl~fl'l>('I ~f(1~~1'1 (2) 3lQR'l>'1 «-'Si ~f(1~~1'1 

(3) 3lQR'l>'1 «I'NHf llflIf(i~@'1 (4) 3lQR'l>'1 ~1$f"l<(i '&1F(1~~1'1 

45. Extra page that folds out and gives an ad. big space: 

(1) Spread out (2) Folder ad. 

(3) Bleed page (4) Gate fold 

3lfdRm '1ll "oit 1i't5T "lRIT ~ am: f'1'l1IQ'1 q;].oo ~ ~ ~ 'l>~('II~1 ~ ..... 1 

(1) m 3l1OG (2) <hl<.''S{ 11;6 

(3) 0<.'il6 i\"f (4) ~2<hl<.''S 

46. Calligraphy is : 

(1) Decorative Writing 

(3) Egyptian Writing 

16 

(2) Early Photography 

(4) Devnagari Script 
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~ m'!>'\ t .... 1 

(1) ~qiftRq {I$fbl 

(3) $f"lf<liI<l1 {1.f~'1 

47. ESPN(TV Channel) stands for: 

(2) am:it '!iti\ m'!>'\ 
(4) ~q11'Hl ~ 

(1) Eastern Sports Pacific Network 

(2) Eastern & South Pacific Network 

(3) Eastern & Sports Power Network 

(4) Eastern Star Power Network 

.o~o-qjo1l;lo Fifi~<I>1 ~1\l'<I "'" ~ ? 
(1) ~ ~i~ &M"<I> ~l*1> 
(3) ~ ~ ~i~ Wl1: ~l,*1> 

(2) ~ ~ ~ &fflfll;<I> ~m<t 
(4) ~ ~ Wl1: ~m<t 

48. Advertising effectiveness can be measured through the use of : 

(1) Demographics (2) Marketing Mix 

(3) Technical Evaluation (4) Feed Back 

fq'rlIQ1 "l!'M<I>IR,n fM<!; wil'l ~ llT"'fl'l ~ "'IJtfi "IT ~ ~ ? 
(1) ~<iI~lfIl;'Rl (2) 'l1<f>fl'l ~ 

(3) ~f<H<I><iI $~"'iQ!lH (4) m ~ 

49. Which one of the following generally occurs first in the planning of 
an Advertising Campaign : 

(1) Consumer Research 

(3) Setting Objectives 

(2) Creating Visuals 

(4) Concept Development 

f..!im f'l'rlIQ1 <l>14~'l q,'\ $!;rr il ~ if ~ "lIIlI: q<n ~ m.n ~ ? 

(1) <I>""i'H ftwi! (2) r~Qjl'1 ~ 

(3) 00 all..iifiRO<it (4) <I>~'" ~q<ilQq'i! 

17 P.T.O. 



UP/256/1 

50. Depth of Field is used in : 

(1) Painting Landscape 

(3) Photography 

~ qft ~ "ifiT wiI'l m t : 

(2) Metal Casting 

(4) Creating Contrast 

(1) m ~o64>q (2) ~ ~1f~'1 

(3) ililwq,l (4) f"'~R:'1 ~"il\<! 

18 300 



3lQlffiqf ~ ~ ~ 
(pr gfm;, i; 1IftfT _ fIB" I7f ."., Oirr· rnr i; ~ ~ I7f 

~ ;fII'ft.~ .m .• r1:r It ;t fi;ni) 

I. l!l'! :If''''''1 firff.f ~ 10 fiR'o ~ ~ ~ W "# f<f> lIT-m ii ri ~ 'lhr:: t 3!R ~ 
l!l'! ~ ~ tl gf('<1<1>1 <iI.':l'f' ~ "IR 'R ~ 'i'1'IT ~ iI>lJ!·r"il"'''' oil ~ ""!."f 
lIT-m "lit ~ :If""<I>1 lIT'<! "" "#1 
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